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Thinking:\deation
Narrative Poster

“Telling the whole story on one bjg sheet”
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Definition

= Method to explore and re-illustrate outcomes/results in teams
(participatory design process)

= The visualized design can be product and/or interaction.
= Used in HCland consulting

= Relates to research posters
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Story Telling

Design Cented Narration
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Storytelling ...

= Storytelling” = central aspect of design work

= general story
= specific story

= Jse of 3 variety of materials for assembling a narrative
= |[lustrate aspects of the design
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Narratives Poster

The whole story at a glance
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Application and Goal

= Analysis and reflection of results
= Explore alternative views/perspectives on results and intermediate outcomes
= |S-Analysis, TO BE-Analysis

= (seneration of ideas
= Further development (innovation technique)

= {Jsed in the middle of a design process, in steps of further
development and in re-design
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Poster as a Medium

= .. 3ssists in examining and sorting of designs, insights,
concepts and results

= . isused for processing and illustrating aspects of the
design(process) graphically

= illustrates a coherent narrative/story at a glance
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Types of Narrative Posters

= Posters with sketches, glued print-outs, cut-outs (collages)
= Posters as finished prints (digitally edited layout)
= Drawn poster with glued on artifacts (ad-hoc posters)
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“™" Examples from the Course:

(ityzense & HomeSharing
‘gili“ ENsE HOME SHARING

Vielleicht gehst du mit offenen Augen durch die Stadt,
aber wie siehts mit deinen Gefiihlen aus?

\.

Experteninterviews
Menschen missen sich bernenlerman
S
Telen von persenlichen Infornatonen
Sbcrmdet -irien.
Trarszirens be tersiioren schaft Verauen
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Videoanalyse
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Expertinneninterview

Design Workshop
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Examples from the Course:
Challenge Me & Create Your

CHALLENGE ME

DAMIT FREMDE NICHT MEHR GANZ SO FREMD SIND

Literaturrecherche

Experteninterviews

Fiir eine 100%ige Designidee nehme man folgende Zutaten:

Literaturrecherche
Cultural Probes
15% Design Game

Experteninterview
Design Workshop
15% Szenarien
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Zuerst die Liter erche-durchfiihren und die Ergebnisse

fiir die weitere Bearbeitung in den Expe
verwenden.

Aus den |deen von Recherche und Interview eine
o Cultural Probe zusammenstellen.

Nach der Analyse der Probe Erkenntnisse notieren:

Mentales Modell beziiglich Gegenstandsanordnung ersichtlich,
Technik (Handy, Laptop) wird verwendet aber an sicheren Orten
(nicht neben der Herdplatte.

Im Design Workshop Ergebnisse ausfiihrlich
diskutieren und Idee konkretisieren -> Recommender
@ System mit Lebensmitteln.
Idee spielerisch mit Design Game
ausprobieren. Ergebnis sollte
kontextsensitiv und mit dem
@ |nventar im Haushalt verkniipft

Szenarien

sein.
Geistiges Modell der ldee in Szenarien
festigen und festhalten, danach die
o fertige |dee prisentieren.

Design Ansatz

+ Iteraktonsieudige ersonen fncen
o ationen nen

ortsehrtsalsieren
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Examination & Reflection

= Fxamination:

= Discussions within the team
= |mportance and Value of Contents and Results

= Reflection:

= (athing results in accordance to the defined goal
= Visualize results for exploring alternative views/perspective
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Arrangement & Construction

= Arrangement:

= medial: How are the selected contents illustrated (photos, artifacts, sketches,...)?
= spatial: How are they arranged/placed?

= (onstruction:

= Frame: which narration merges the arranged contents together Narration (e.g.,
visual ,red line")

= Relation: How are relations between contents constructed?; How are they set up in
relation to each other?
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Narrative Posters in DeTh

= Examine und sort:
= Video-stills, associations, associated objects, Rey phrases, Reywords, designs

= Construct the story:
= (Construct a story from the most expressive contents
= Tell the story by arrangement and representation
= Visualize the story in one poster.
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Narrative Posters in DeTh

= |mages & Graphics

= Represent the design work of the team by images, illustrations, graphical contents
and visualizations.

= Presentation

= Tell 3 story
= Present and elaborate on the Narrative Poster’in your final presentation
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HA 7 - Narrative Poster

= Examine, sort and reflect upon the design materials you created up until now

= Video(stills), images, associations, core insights, Rey phrases/words, methods outcomes, decisions made, directions
taken up or discarded,...

= (hoose your most important/significant contents and set up a story

= Visualize your story on a poster (>=DIN A1)

Document and present your Narrative Poster:
= Take 3 high quality photo of your Poster (sharp, no reflections, undistorted, ...) and upload it.
= Make the Narrative Poster part of your final presentation.



